Running head: PUBLIC RELATIONS		1

PUBLIC RELATIONS		5










Public Relations
Student’s Name
Academic Institution
Date







Public Relations
	Public relations is a strategic management function that is responsible for the creation of a good relationship between an organization and its strategic constituencies. The primary goal of public relations is to achieve social harmony. The co-orientation model of public relations supposes that organizations opt for harmony instead of conflict. Hence, they choose to use communication to achieve harmony. The interpersonal or social concept of public opinion requires two or more people or groups oriented to and communicating about an object of co-orientation. 
[bookmark: _GoBack]	The co-orientation model compares the thoughts and ideas of groups. It entails a situation where two or more groups hold opinions about some object. The co-orientation model illustrates the interpersonal and intrapersonal elements of communication relationships. If the groups communicate about the object of co-orientation and their views about it, they are likely to understand or share each other’s beliefs (Broom& Sha, 2013). The co-orientation model states that people have varying opinions and thoughts about different concepts and things. The co-orientation model is made up of three variables and relationships; accuracy, agreement, and congruency. 
The extent to which an individual or group accurately estimates the other’s views determines the appropriateness of their actions. Broom& Sha, (2013), argue that through co-orientation, even perfect communication free of constraints between two groups would not necessarily guarantee improved agreement; on the contrary, it might reduce congruence.
	The case between the airport authority and registered voters on the airport relocation is best represented by low agreement, low congruency, and low accuracy co-orientational description.The case exhibits low levels of belief on each belief and estimate on each other’s views on the airport orientation. 
Low agreement
The fundamental relationship in communication interaction is an agreement. An agreement can be described as the extent that the groups have identified and evaluated the common issue or that the recognition of the validity of the other group’s concern (Verčič&Colić, 2016). In the case between the airport authority and registered voters, the two groups have diverse views on each other regarding the airport relocation.
Low accuracy
	Accuracy is defined as the extent to which an individual or group estimates the views of the other individual or group regarding a specific issue. If each group has a correct estimate of the other views, then they are considered to have a high accurate perception of each other’s orientation towards a particular issue. Low accuracy is achieved when groups do not have a correct estimate of the other group’s views. For instance, the airport authority and registered voters have a wrong estimation of each other views regarding the airport relocation. Therefore, they can be better represented by low accuracy.
Low congruency
	Congruency is referred to as the perceived agreement or disagreement of the common issue. It is fundamentally regarded as the extent to which a groups perception on an issue is the same as the other group’s perception of the subject (Broom& Sha, 2013). Based on perceived agreement or disagreement, an individual or group formulate strategies for dealing with the other group or for a response to interactions.In public relations, congruency can be used to measure the difference in self-perception and the perception of how different groups look at the issue. When there is a certain degree of agreement on the common issue, accuracy and congruency relationships become relevant. The airport authority’s perceived agreement on the airport relocation to a recently closed military base is contrary to that of the registered voters.
	Co-orientation defines the relationship between groups towards an issue of mutual relevance and interest. It addresses the communication aspects of accuracy, agreement, and congruency. 


References
Broom, G. M., & Sha, B. L. (2013). Cutlip and Center's Effective Public Relations, 11th.
Verčič, A. T., &Colić, V. (2016). Journalists and public relations specialists: A coorientational analysis. Public Relations Review, 42(4), 522-529.
